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Onuc HABYAJIBLHOI JMCIUILIIHYA
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2. MeTa Ta 3aBJaHHA HABYAJIHLHOI JUCHUILTIHA

MeTa qAMCUMIIIHM TTOJISITAE Y TATOTOBIT CTYICHTIB O MOBJICHHEBOT MIsUTBHOCTI
aHTJIIHCHKOI0 MOBOIO, IO TMepeadadyae (OpMyBaHHS 3HAHb IIPO YMPaBIIHHS Ta
aJMIHICTPYBaHHS B CyYaCHHMX OpPTaHi3allisX Ta PO3BUTOK NPAKTUYHHX HABUYOK
OOrOBOpEHHSI  yNPaBIIHCHKUX, MAapKCTHHIOBUX, COIllaJIbHUX, IICUXOJIOTIYHUX,
KaJIpOBHX Ta IHIIUX aCIEKTIB JIsUTbHOCTI OpraHi3alliid aHrIiiChbKOI0 MOBOIO.

3aB1aHHsI BUBYEHHSI HABYAJILHOI TUCIUIJIIHHU.
['onoBHUMU 3aBJaHHSMU BUBUEHHS HABYAIBHOI AUCIUILIIHHU €:

- BUBYEHHS MOHATIMHOTO anapara JMCUUIIIIHA MEHEKMEHT Ta aJIMIHICTPYBaHHS
AHTIIHCHEKOI MOBOIO,

- PO3BUTOK y CTYJIE€HTIB aHTJIOMOBHOI KOMYHIKaTMBHOI KOMIIETEHII] y BCiX BUAaX
1HIIIOMOBHOI MOBJIEHHEBOT IsUTbHOCTI (UMTAaHHI, TOBOPIHHI, ay /11IF0BaHHI, TUCHMI),

- O3HAaHOMIICHHS 3 HOBITHIMHU JOCATHEHHSMH YIIPABIIHCHKOI HAayKHd aHTJIIOMOBHHX
KpaiH;

- HaOyTTS HABMYOK CHUIKYBaHHS PO MUTaHHS MEHEHPKMEHTY aHIIIMChKOIO MOBOIO;

- BJOCKOHAJIEHHA HAOyTHX Ha IMONEpPEeIHbOMY €Tall HaBYAHHS KOMIIETEHI[IN
(po3yMiHHS OCHOB (DYHKIIIOHYBaHHsI opraHi3ailii, GopMyBaHHSI CUCTEMH MOTHBaIlli
NEepPCOHAITY, TUIAHYBAaHHS LIJI€H AISUIBHOCTI OpraHizailii, IpOBEIEHHS PEKIAMHHUX
KOMITaHii, Ipe3eHTalllil Ta 1H).

VY pe3ynbTaTi BUBYECHHS HABYAJIBHO! AWCHUIUTIHM CTYJEHT TMOBHHEH OCBOITH
KOMIIETEHTHOCTI:

IK. 3naTHicTh po3B’A3yBaTH CKJIaAHI CIEL1aTi30BaHl 3aBJaHHs Ta MPAKTUYHI TPOOIEMH y
cdepl myOaIYHOrO yIpaBiIiHHS Ta aJAMIHICTpYBaHHs a00 y IpoLiecl HaBYaHHA, 110 nepeadaydae
3aCTOCYBaHHS TEOpIM Ta HAyKOBUX METOJIB BIAMOBIAHOI Tally3l 1 XapaKTEepPU3yeETbCs
KOMIUIEKCHICTIO Ta HEBU3HAUEHICTIO YMOB.

3K4. 3gaTHicTh OYyTH KPUTUYHUM 1 CAMOKPUTHYHUM.

3K5. 3narHicTh 10 amanTariii Ta Jii B HOBiM cuTYyaIlii.

3K6. 3natHiCTh IpaIoBaTi B KOMaHI].

3K7. 3naTHIiCTh MJIaHYBaTH Ta YIPABJISATH YaCOM.

3K8. BMiHHS BUSBIISTH, CTABUTH Ta BUPINIyBAaTH TPOOIEMHU.

3K11. 3naTHICTh CIUJIKYBATHCS 1HO3EMHOIO MOBOIO.

3K12. HaBuuku M1>)KOCOOMUCTICHOT B3aEMO/II].

3K13. 3aaTHICTh CHIIKYBAaTUCA 3 MPEACTABHUKAMU 1HIIUX MPO(EciiHuX rpyn pi3HOro
PiBHS (3 €KCIepTamMu 3 THIIMX rajxy3ei 3HaHb/BUIIB IISUIBHOCTI).

OK.1. 3gaTHicTh A0 CcOLIAIBHOI B3a€EMOIi, 10 CIIBPOOITHUIITBA W PO3B’sI3aHHS
KOH(JTIKTIB.

OK.2. 3parHicTh 3a0e3MeuyBaTH HAJIEKHUN pIBEHb BUPOOJIEHHS Ta BUKOPHUCTAHHS
yHPaBIiHCHKUX MPOAYKTIB, MOCIYT YH MPOLIECIB.

®K.4. 3pmaTHICTP BUKOPUCTOBYBaTHM B TMpoOLECl MIATOTOBKM 1 BIPOBAHKEHHSA
yHOpaBIiHCHKUX pimeHb cydyacHi IKT

®K.6.  3parnicte  3fiiicHioBaTH  iHQOpMaliifHO-aHANITUYHE  3a0€3MEUYCHHS
YOPaBIIHCBKUX TMPOLECIB 13 BUKOPHUCTAHHSAM Cy4YacHMX 1H(QOpMAIiHUX pecypciB Ta
TEXHOJOT1H.

@®K.7. 3patHicTh pO3pOOIATH TAKTUYHI Ta OMNEPATUBHI IUIAHH YIPABIIHCHKOI
TISIIBHOCTI.



®K.9. 3naTHicTh BIIPOBAKYBATH 1HHOBAIIIITHI TEXHOJIOTII B MyOJIYHOMY YIIpaBIiHHI Ta
aZIMiHICTPYBaHHI.

®K.11. 3natHicTh y ckIaai po60YOi rpynu MPOBOIUTH MPUKIATHI JOCTIIHKEHHS B chepi
myOJIIYHOTO YIIPaBIiHHS Ta aJAMIHICTPYBaHHS.

IIporpamui pe3yibTaTH HABYAHHA:

[1P3. YMiTH yCHO 1 MUCHMOBO CIUJIKYBAaTHCS 1HO3EMHOIO MOBOIO.

[1P4. 3HaTH CTPYKTYpPY Ta 0COOJIMBOCTI
byHKIIIOHYBaHHS  cdepu MyOJIIYHOTOYIIPABIIIHHS Ta
aJMIHICTpYBaHHS.
I1P8. PozymiTtu Ta BUKOPUCTOBYBAaTU
TEXHOJIOT11 BUpOOJIEHHS, OPUWHATTS Tapeasi3aiii ynpaBIiHChKUX

pIIICHb.



IIporpama HaB4YaJIbHOI TUCUMILTIHU

3microBuii Mmoayan 1. Fundamentals of management and organization (OcaoBu
MEHEKMEHTY Ta OpraHi3ariii)

Tema 1. Management: Definition and Overview (MeHex:KMeHT: BU3SHAYEHHSI Ta
3araJibHUM OIJIsI])

Introduction

Meaning of Management

Definition of Management

Nature or Characteristics of Management

Scope of Management

Is Management a Science or an Art?

oL E

Tema 2. Management: key concepts and principles (MeHex:KMeHT: KJIKY0BIi
KOHUENUIl Ta NIPUHUIMIIN)

1. Professionalisation of Management
2. Functions of Management
3. Skills of a Manager

Tema 3. Development of management thought (Po3Butok ynpasiriHChbK0i HAyKH)

1. The evolution of management thought.
2. Classical Theory
3. The principles of management by H. Fayol.

Tema 4. Functions of Management (®yHkuii MeHeIzKMeHTY)
Management process;

Cyclic nature of the management process;
Planning. Strategic planning;

Operational planning;

Hierarchy of objectives;

Psychological contract

ook wnE

Tema 5. Companies and organizations (koMnaxii Ta oprasi3anmii)
1. Describe what companies do
2. Talk about company using the present simple
3. Make polite requests
4. Introducing themself

Tema 6. Contacts (KonrakTn)
1. Describe students’ job and the people they work with
2. Talk about work activities using the present continuous
3. Give phone numbers and spell names



4. Case study: a situation where a company encountered a major
problem with its products

Tema 7. Visitors (BinBigyBaui)
1. Talk about company structure
2. Ask questions
3. Welcome visitors
4. Present visual information

Tema 8. New products and services (HoBi ToBapu Ta mocjayru)
1. Describe the stages in the development of a new product
2. Talk about new products and services using the past simple
3. Show interest
4. Give areport

Tema 9. Employment (3aitusiTicTn)
1. Talk about job benefits and employment procedures
2. Describe personal experiences using the present perfect
3. Delegate work to others
4. Discuss progress on projects
5. Case study: an international NGO has had problems with its recruitment

processes

Tema 10. CV
1. CV and resume
2. How to prepare CV
3. CV templates

Tema 11. Customer service
1. Talk about customer service rules and experiences
2. Make comparisons
3. Respond to complaints
4. Case study: writing a report for the Awards website describing which
company won the award, and why mentioning two other deserving companies

Tema 12. Travel
1.  Use vocabulary about hotels and airports
Ask for travel information using countable and uncountable nouns

2.
3. Report to a company reception
4.  Make small talk and develop a conversation

Kontpons camoctiitnoi pobotm: TectyBanHs Ha Temy ‘“Market structure and
competition”



3micToBuii Mmoayab 2. Leardership (JlinepcTso)

Tema 13. Leardership (JlizepcTBo)
1. Role of a leader in management
2. Leader and manager
3. Leader and follower
4. Qualities of a Leader

Tema 14. Moral Leardership
1.Presentation about “What is moral leadership
2.What Successful Presidents Have in Common
3.Cultural expectations and leadership

2

Tema 15. Orders

Make and respond to suggestions

Make arrangements

Talk about orders and deliveries

Talk about the future using the present continuous, going to, and will

Case study: a situation where a company is reinventing itself in response to the
challenge of a new technology changing the way customers want to do business

SARE A

Tema 16. Online shopping
1. Oline vs offline shopping
2. Discussion: If you're not paying for the product, you are the product

Tema 17. Selling
1. Talk about sales and advertising
2. Talk about advertising laws using modal verbs
3. Interrupt or avoid interruption
4. Control the discussion in meetings

Tema 18. New ideas
1. Talk about new green initiatives
2. Talk about innovative practices using the passive
3. Ask for clarification
4. Give a formal presentation

Tema 19. Green initiatives of government
1. Causes of Global Warming
2. What are 'greenhouse gases'
3. 'Deforestation," and global warming
4. 'Carbon footprint'
5. What are five things governments can do to help the environment?

KonTpons camocTiitHoi pobotu: OHnaiiH Kypc « AHTIIIHCHKA 711 MEI1arpaMOTHOCT1»
(Prometheus)



3micToBuii MoayJsb 3. Performance and new ideas (BukoHaHHs Ta HOBI ifel)
Tema 20. Entertaining

1. Talk about corporate entertainment

2. Talk about future possibilities using the first conditional

3. Talk about food and drink

4. Make and respond to invitations and offers

Tema 21. Performance
1. Talk about performance
2. Talk about present and past performance using the present perfect
3. Say large numbers and approximate numbers
4. Describe trends

Tema 22. Competition vs Collaboration: mnpesenramis imeii y pamkax
IH/IMBITyaJIbHOTO 3aBJIaHHS Ha TEMY

Tema 23. Future trends
1. Talk about global issues
2. Make predictions
3. Respond to ideas

Tema 24. Time
1. Talk about managing time
2. Speculate and discuss consequences using conditional sentences
3. Talk about time
4. Negotiate conditions.
5. Case study on scheduling on meeting deadlines.

Tema 25. Time management
1. Techniques for managing time
2. Tips for Effective Time Management

Tema 26. Training

1. Talk about personal development and training

2. Give advice using modal verbs

3. Show understanding and suggest solutions

4. Say thank you and respond

5. Case study focuses on personal development, an area of increasing interest to
companies as they seek to add value to the employment experience - and retain
staff.

Tema 27. Your career
1. Talk about ambitions and careers
2. Revise tenses
3. Say goodbye



4. Give a personal presentation.
Tema 28. 1Q vs. EQ: Which One Is More Important?

Tema 29. The millennials generation in the work environment
1. Identifiable generations
2. Real differences in how people from the different generations approach work
3. Millennials in the Workplace Training
4. This Is How Millennials Will Change Management

Tema 30. Cultural Intelligence
1. Cultural and Social intelligence: The Must-have Skill for a Leader
2. The Link Between CQ & EQ

Tema 31. Business ethics
1. Understanding the term ‘business ethics’?
2. Examples of ethical and unethical behaviour.
3. Ethical issues in our country
4. Business attire

Tema 32. Sustainability
1. Circular Economy
2. Climate Change

KonTtposs camocriiinoi poootu: Unemployment. Types of unemployment


https://www.youtube.com/watch?v=Sz0o9clVQu8

4. CTpyKTYypa HABYAJIbHOI JUCHUILTIHA

. Tlenna GopMa HaByAHHS 3aouHa (opma HaBYAHHS
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3microBuii moayan 1. Fundamentals of management and organization (OcHoBu
MEHEeIKMEHTY Ta OpraHi3auii)

Tema 1.

Management:

Definition and | ° ) 4 N i R i 1 i i !
Overview

Tema 2.

Management: 8 i 4 i i 4 8 i 1 i i 7
key  concepts

and principles

Tema 3.

Development of 8 i 4 i i 4 8 i 1 i ) 7
management

thought

Tema 4,

Functions of 8 - 2 - - 6 8 - 1 - - 7
Management

Tema 5.

Companies and 8 - 2 - - 6 8 - 1 - - 7
organizations

Tema 6. - 1 - -
Contacts 8 i 2 i -8 8 !
Tema 7. - 1 - -
Visitors 6 i 2 i o 8 !
Tema 8. New - 1 - -
products  and 6 - 2 - - 4 8 7
services

Tema 9. - 1 - -
Employment 6 i 2 i -4 8 [
Tema 10. CV 6 - 2 - - 4 6 - 1 - - 5
Tema 11. - 1 - - 5
Customer 6 - 2 - - 4 6

service

Tema 12. - 1 - - 5
Travel 6 i 2 i T4 6

KonTpons

CaMOCTIIHOT

pob6otu: “Marlet 6 - - - - 6 - - - - - -
structure  and

competition”

Pa3om 3a

3MIiCTOBHM 90 - 30 - - | 60| 90 - 12 - |- 78
MojayJem 1

3microBuii Mmoxyas 2. Leardership




Tema 13. - 12
Leardership 10 i 6 i o4 18 2
Tema 14,
Moral 10 - 4 - - 6 14 - 2 12
Leardership
Tema 15.
Orders 10 - 4 - - 6 14 - 2 12
Tema 16. -
Online 10 - 4 - - 6 14 2 12
shopping
Tema 17.
Selling 10 - 4 - - 6 14 - 2 12
Tema 18. New
ideas 10 - 4 -| -| 6] 10| -] 1 9
Tema 19. -
Green initiatives 10 - 4 - - 6 10 1 9
of government
KoHntpoub
CaMOCTIHHOT
pobotu: Onnaitn
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«AHTIIMCBKA
TUTS memia-
TPaMOTHOCTI»
(Prometheus)
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3micToBuii MoayJb 3. Performance and new ideas
Tema 20. 1 5
Entertaining 6 i 2 o 6 i
Tema 21. 1 5
Performance 6 i 4 i o2 6 i
Tema 22. - 1 5
Competition vs 6 - 2 - - 4 6
Collaboration
Tema 23. Future 1 5
trends 6 i 2 i o 6 i
Tema 24. Time 6 - 2 - - 4 6 - 1 5
Tema 25. Time 1 5
management 6 i 2 i o4 6 i
Tema 26. - 1 5
Training 6 i 2 o 6
Tema 27. Your 1 7
career 6 i 4 i o2 8 i
Tema 28. IQ vs. 1 7
EQ: Which One 6 i 2 i 24 8 i
Is More
Important?
Tema 29. The 1 7
millennials 6 - 2 - - 4 8 -
generation in the




work
environment

Tema 30.

Cultural
Intelligence

Tema 31.
Business ethics

Tema 32.

Sustainability

KonTpons
CaMOCTIHHOT
poboTu:

Unemployment.

Types
unemploymen
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Paszom
3MIiCTOBUM
MoayJiem 3

3a
90 30 60 90

12

78

Ycbporo roux 270 90 270

36

234

5(6). Temu ceMiHapcbKHUX (IPAKTHYHHX) 3aHATH

HazBa temn

Kinpxicts
TOIUH

2

Tema 1.

Management: Definition and Overview

Tema 2.

Management: key concepts and principles

Tema 3.

Development of management thought

Functions of Management

Tema 5.

Companies and organizations

Tema 6.

Contacts

Tema 7.

Visitors

1
2
3.
4, | Tema 4.
5
6
7
8

Tema 8.

New products and services

9.| Tema 9.

Employment

10| Tema 10

. CV

11| Tema 11.

Customer service

12| Tema 12.

Travel

13| Tema 13.

Leardership

14| Tema 14.

Moral Leardership

15| Tema 15.

Orders

16| Tema 16.

Online shopping

17| Tema 17.

Selling

18| Tema 18.

New ideas

19| Tema 19.

Green initiatives of government

20| Tema 20.

Entertaining

21| Tema 21.

Performance

22| Tema 22.

Competition vs Collaboration

23| Tema 23.

Future trends

24| Tema 24.

Time

25| Tema 25.

Time management

26| Tema 26.

Training
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27

Tema 27. Your career

28

Tema 28. 1Q vs. EQ: Which One Is More Important?

29

Tema 29. The millennials generation in the work environment

30

Tema 30. Cultural Intelligence

31]

Tema 31. Business ethics

32

Tema 32. Sustainability

NINNININ D

7. TeMu J1aDOpPATOPHUX 3aHATH
BignoBimHo 10 po0Gowoi mporpamMu 3 JAMCIUILIIHU

Administration» 1abopaTopHi 3aHATTS HE 3aIllJIAHOBAHI.

8. Camocriiina podoTa

«Management and

3mict CPC 3 AUCHUILUIIHY CKIAAAETHCA 3 TAKUX BHUJIIB pOOOTH:

- BUKOHAHHA NPAKTUYHUX 3aBJAdHb ITPOTATOM CEMECTPY,

MIArOTOBKA 10 Ay AUTOPHUX 3aHSATh;

- CaMOCTIlHE OIpallOBaHHS OKPEMHUX TE€M HABUAJIbHOI JUCHUUIUIIHM 3T1HO 3
HaBYAJILHO-TEMAaTHYHUM IJIAHOM;

HaIMMCaHHS 1HIUBIAyaJIbHOI pOOOTH;
MIJITOTOBKA JIO YC1X BUJIIB KOHTPOJIIO.

No Haspa remu KinpkicThb
3/ TONH
1. Tema 1. Management: Definition and Overview 4
2. Tema 2. Management: key concepts and principles 4
3. Tema 3. Development of management thought 4
4. Tewma 4. Functions of Management 6
5. Tema 5. Companies and organizations 6
6. Tema 6. Contacts 6
7. Tema 7. Visitors 4
8. Tema 8. New products and services 4
9. Tema 9. Employment 4
10. Tema 10. CV 4
11. Tema 11. Customer service 4
12. Tema 12. Travel 4
13. Kontpons camocriitHoi pobotu: “Marlet structure and 5
competition”
14. Tema 13. Leardership 4
15. Tema 14. Moral Leardership 6
16. Tema 15. Orders 6
17. Tema 16. Online shopping 6
18. Tema 17. Selling 6
19. Tema 18. New ideas 6
20. Tema 19. Green initiatives of government 6
21. KoHnTtpoib camocTiiinoi po6otu: OHaliH Kypc « AHTITIChKA 20
Uit MeniarpaMoTHOCTI» (Prometheus)

22. Tema 20. Entertaining 4
23. Tema 21. Performance 2
24, Tema 22. Competition vs Collaboration 4




25. Tema 23. Future trends 4
26. Tema 24. Time 4
27. Tema 25. Time management 4
28. Tema 26. Training 4
29. Tema 27. Your career 2
30. Tema 28. 1Q vs. EQ: Which One Is More Important? 4
31. Tema 29. The millennials generation in the work environment 4
32. Tema 30. Cultural Intelligence 4
33. Tema 31. Business ethics 6
34. Tema 32. Sustainability 4
35. Kontpoas camocriitnoi poootu: Unemployment. Types of 10
unemployment
Bcworo 180

9. InamBinyanbHi 3aB1aHHS

[HauBiMyanpHI 3aBJaHHS BKJIIOYAIOTh BUKOHAHHS CTYACHTAMHU KOHTPOJBHOIO
IHAMBIAYaIbHOIO 3aBaaHHs 3 aucuuiniia « Management and Administration.

10. MeTo0au HABYAHHSA

Keilicu, untanns, ayaitoBanHs, 0ecijia, BOpaBu, IHTEPAaKTUBHI METOJIM HaBYAHHSI.

11. MeToau KOHTPOJIIO

[ToTouHM KOHTPOJIb MEepe0ayac:
* Tectn,
» KontponpHi
3alMuTaHHS,
* Keiicu,
* 3aBaHHs IS 1HIMBIAyaldbHOI POOOTH,
* 3aBaaHHA I CAaMOCTIHHOI poOOTH
[TincymMKoBU KOHTPOJb Miepedavae: eK3aMeH.

12, Po3noain 6aJuiB, AKi OTPUMYIOTH CTYACHTH
1- u cemecmp
CTpyKTypa OLIIHIOBaHHS Cyma
3micTroBuit Mosyib Nel 3aiik
T1 |T2 | T3 |T4|T5| T6 | T7 | T8 | T9 |T10| T11 |TI12
4 4144|3333 3 3 3 |3
CamocriitHa po6ota 5 [nnuBiyanbHe 3aBIaHHS 5 50 100




U cemecmp
CTpyKTypa OIliHIOBaHHS Cyma
Exza
3MicToBHA MOTyJb No2 3micToBuii Moaynb Ne 3 mer
Tm | Tr|yrtisyt}tTt|T™|T|T|T|T2|T |T |T |T|T|T|TT|TQT 50 100
3 4 16| 17|18 19|20 | 21 2312412512622 |23 |33
718 [9]0 |12
2 2 2 2 2 2 2 2 2 2 2 2 2 2 212 2|2 |22
CamocriitHa po6oTa 5 [HnuBinyancHe 3aBHaHHS 5 50 100
IHIxaJja oniHoBanHsA: HanioHajabHa Ta ECTS
Hamionaanua nus |HamionaanHa
YHiBepCHTETChbKAa eK3aMeHy aas 3aniky | mkana EKTC
90 - 100 BIIMIHHO A
80-89 B
70-79 n00pe 3apaxoBaHO C
60-69 D
50-59 3a/10B1JIBHO E
HE3aJI0BIJIBHO 3
MOKJIMBICTIO
ITIOBTOPHOT'O He
26-49 CKJIAJIaHHS 3apaxoBaHO FX
HE3aJ0BIIBHO 3
000B’I3KOBUM
MTOBTOPHUM
BHUBYCHHSIM
1-25 IUCLUIUIIHA F

=

N

6.

\l

OcHoBHA

13. PexomenoBaHa Jjiteparypa
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