MIHICTEPCTBO OCBITHU I HAYKH YKPATHU
MPUKAPIIATCHKHUIA HAIIIOHAJIbHUM YHIBEPCUTET IM. B. CTE@AHUKA

[HCTUTYT MiCJSAUIUIOMHOI OCBITH TA 10BY3iBCHKOI MiATOTOBKHU

oA T SSATBEPIKYIO”
w Hasy g

L1200
%5

POBEOYA INPOI'PAMA HABYAJBHOI JJUCHUILIIHA
BUSINESS ENGLISH

CHELIATBHICTh 281 «IlyOJiuHe ynpaBJIiHHS Ta aAMIiHICTPYBAHHS»
ocBiTHs nporpaMa «Ily6riune ympaBiiiHHs Ta aAMiHICTPpyBaHHS»

IHCTUTYT MiCJISTANUIOMHOI OCBIiTH Ta 0BY3iBChKOI MiATOTOBKH

kadenpa ynpasJiiHHs Ta 6i3Hec agMiHiCTPyBaHHSA

IBano-®pankiBebk — 2020 pik



Po6oua mporpama Business English ans crynentiB cmemianbrocti 281 IlyOmiune
yIOpaBJiHHSI Ta aaMiHICTpyBaHHs (OcBiTHS mporpama "IlyOmiuHe ympaBiiHHS Ta
aaMmiHicTpyBaHHs ") — 13 c.

Po3po6uuk: I'puropyxk 1.1, Bukmamau xkadenapu ynpapmiHHA Ta  Ol3Hec-
aMIHICTpYBaHHS

PoGoua mporpama 3aTBepmkeHa Ha 3acijaHHl Kadeapu ymnpaBlliHHS Ta Oi3HeEC
aJIMiHICTpYBaHHS

[Tporokon Bim Ne 1 Bim 27 cepmas 2020 poky

3aBigyBayd kadeapu yrpaniIiHHs Ta 613HEC aAMiIHICTpYBaHHS

e
2548 A )
)

(CKyk O.1.)




Onuc HAaBYAJIBLHOI AMCIHUILTIHA

l"anmy3p 3HaHb, HaNIPSIM

XapakTeprucTuKa HaB4aJIbHOT

KinbkicTh KpeauTiB — 6

aJIMiHICTpyBaHHS (OCBITHS
nporpama "[lyGmiune
YIPaBIIiHHA Ta
aJIMiHICTpyBaHHS ")

HaiimenyBanHs . . JUCHUTUTIHA
. HiATOTOBKH, OCBITHBO-
MOKA3HUKIB e o
KkBasTi(pikaiiiHUI piBEHb neHHa ¢opma | 3a04Ha ¢popma
HABYAHHA HABYAHHA
l"any3p 3HaHb
28 [lyOmiune ynpaBiaiHHS Ta
aIMIHICTPYBaHHS
281 IlybOniune ynpaBiiiHHS Ta BubipkoBa

Moy — 2 Pik miaroroBkm:
3MiCTQBHX MOJyIIB — 2 CreuianpHicTh (podeciiine 4-in l 4-in
IHﬂHglnyaane HAyKOBO- cnpﬂMYBaHH;[); ‘ Cemeerp
jociijiHe 3aBlanHs — 1 [TyGniune ynpaBiiHHS Ta
3arajibHa KiIBKICTb TOAMH | aIMIHICTpYBaHHS 1.2-i ‘ 1,2-i
- 180 Jlexmii
___TOm. ‘ ___TO..
IIpakTnuHi, ceMiHapcbKi
THxHEeBUX rOAUH 60 roa. I @ron.
U1 IEHHO1 (hopmu JladoparopHi
HaBuYaHHA: 2 B 1-my OcBiTHIl piBEHB: TOx. J, TOA.
cemecTpi, 3 — B 2-My Gakasasp Camocriiina podora
120ron. | 152 rox.
InpuBinyanbHi 3aB1aHHA:

roja.

Bun xonrposno:
3aJliK, €K3aMeH

CHiBBIJHOIIEHHS KUIBKOCTI TOAWH ayJWTOPHUX 3aHATh JI0 CaMOCTIHHOI 1
1HJIUBIAyaJIbHOI pOOOTH CTAaHOBHUTD:
s aeaHoi dopmu HapuauHsg — 30 % Ta 70 %.




2. MeTa Ta 3aBJaHHA HABYAJIBLHOI AMCIUILIIHA

Merta aqucuumiIinm nojsrae y GopMyBaHHI Y CTYJEHTIB HaBUYOK Ta PO3BUTKY
yMiHb IPOQECIIHOTO 1HIIIOMOBHOTO CIIKYBAaHHS Ha PiBHI HE3aJIEKHOTO KOPUCTyBaya
(B2+), skuii 3a0e3neuye HEOOXiHY KOMYHIKAaTHBHY CIPOMOKHICTH y CHUTYallisX,
OB’ sSI3aHUX 13 MPOQECItHOI0 AISUTbHICTIO, B YCHIN Ta MUCEMHIN ¢opMax; OBOJIOIIHHI
HOBITHBOIO (DaX0OBOIO 1H(OPMAILIIEIO 3 IHIIIOMOBHUX JIXKEpeT.

3MICT TUCUUIUIIHU OXOIUTIOE OCHOBHI acnekTu y cdepi Oi3Hecy, MOB’s3aHl 3
MOIITYKOM POOOTH, JUJIOBUM €TUKETOM, HAIMCAHHSIM pE3foMe, MOTHBAIIHUX JIMCTIB,
criBOECiIO0 3 MpalleBIaITyBaHHsI, KOTPl 3a 3MICTOM CTOCYHOTHCS PI3HOTO POAY
JIJTOBUX Ta MPOQECIHHUX CUTYaIIlH

3aBJaHHSI BUBYEHHS] HABYAJIbHOI AN CUMILIIHHU.
JInst nocsirHeHHs: MeTU c(hOPMYJILOBAHO TaK1 3aBJAHHS:

-HaO0yTTd HABUYOK IMPAKTHYHOI'O BOJIOJIHHS 1HO3EMHOIO MOBOIO Yy PI3HHUX BHJIAaX
MOBJIEHHEBOI [ISNIBHOCTI B 00CS31 TEMAaTUKH, 3yMOBIIEHOI NpodeCcIiHUMU
noTpedamus;

-0Jiep KaHHS HOBITHBOI (paxoBOi 1HPOpMALIli 3 IHIIOMOBHUX JIKEPET;

-(hopMyBaHHS HABUUOK YCHOT'O MOHOJIOTTYHOT'O Ta J1AJIOTIYHOTO MOBJICHHS Y MEKax
3araJbHOEKOHOMIYHOI Ta ()aXxOBO1 TEMATUKH;

-TIepeKyaa 3 1HO3eMHOI MOBHM Ha piAHY Ta 3 PIJAHOI HAa 1HO3EMHY TEKCTIB
3araJbHOEKOHOMIYHOTO Ta ()axOBOI'0 XapaKTepy;

-HaIMCAHHS JIUCTIB, IOMOBIJICH, ITiITOTOBKA IMPE3eHTAIIii.

VY pesynbTaTi BUBUEHHS HABUAIBHOI AWCIUIUIIHU CTYJEHT TOBUHEH OCBOITH
KOMIIETEHTHOCTI:
IK. 3paTHicTh poO3B’S3yBaTH CKJIAJHI CHEIIali30BaHl 3aBJaHHS Ta MPaKTUYHI
npobiemu y cdepi nmyOaidyHOro yMpaBiiHHS Ta aJMIHICTpyBaHHS abo y mporuect
HaBYaHHS, 110 Nepeadavae 3acTOCyBaHHS TEOPid Ta HAYKOBUX METOIB BIJIMOBIAHOL
rajxysi 1 XapakTepu3y€eThCsl KOMIUICKCHICTIO Ta HEBU3HAYEHICTIO YMOB.
3K2. 3paTHicTh peanidyBaThd CBOI MpaBa 1 OOOB’SI3KM K WiI€HA CYCHIJIbCTBA,
YCBIJOMJIFOBATH LIIHHOCTI T'POMAJISIHCHKOTO (BUIBHOTO IEMOKPATUYHOTO) CYyCHIbCTBA
Ta HEOOX1THICTh HOTO CTAJIOr0 PO3BUTKY, BEpXOBEHCTBA MPaBa, MpaB 1 CBOOOI JIFOAUHH
1 TpoMajiTHUHA B Y KpaiHi.
3K4. 3naTHicTh OYyTH KPUTUYHUM 1 CAMOKPUTHIHHM.
3KS5. 3naTHicTh 10 aganTariii Ta aii B HOBi# cUTyaIlii.
3K7. 3naTHicTh TJIaHyBaTH Ta YIPABISTH YACOM.
3K8. BMiHHS BUSBISITH, CTABUTH Ta BUPIIIYBATH MTPOOIIEMHU.
3K11. 31aTHICTh CIIKYBATHCS 1HO3EMHOIO MOBOIO.
3K13. 3natHicTh CIUIKYBAaTHCS 3 MPEICTABHUKAMU THIIMX MPOodeciiiHuX rpyn pi3HOro
PiBHS (3 €KCIIepTamMu 3 THIIMX raixy3ei 3HaHb/BUIIB AISUIBHOCTI).
®K.1. 3matHICTh O COLIQIBHOI B3a€EMOJIii, 10 CHIBpOOITHUIITBA ¥ PO3B’s3aHHS
KOH(JTIKTIB.
®K.9. 3naTHICTh BIPOBAKYBATH IHHOBAI[IHI TEXHOJIOTIT B MyOIIYHOMY yIIpaBJIiHHI
Ta aJIMIHICTPYBaHHI.



IIporpamHui pe3yJbTaTH HABYAHHA:
[TP3. YMiTH yCHO 1 MUCHMOBO CIUIKYBAaTUCS 1HO3EMHOIO MOBOIO.
[1P14. Ymitu xopuryBatu npodeciiny JiSUIbHICTD y BUMAAKY 3MIHH BUXITHUX YMOB
Ta e(peKTUBHO MPUNMATH PIIICHHS Y MPOIIeCl YIPaBIiHCHKOI AISUTBHOCTI

IIporpama HaBYAJIBHOI M CHUIIIHH
3micToBuii Moxyab 1. Business Communication

Tema 1. Business Attire

The feature of Business Attire

The differences in standards between men’s and women’s business clothes
Clothes appropriate and inappropriate in the office.

Tema 2. Homeworking

Experiences working from home

The benefits of homeworking for businesses
Problems people can have working at home.
COVID-19 pandemic and its influence on business

Tema 3. Consumer Rights
Issues such as why consumer rights are necessary, what knowledge they have about
their rights as a customer and how these laws affect businesses.

Tema 4. Leadership
The role of a leader.
How companies can be inspirational and their own experiences with leaders at work.

Tema 5. Marketing

Successful marketing tactics

How important it is to communicate the values of a company

How the internet has changed the way businesses market their products.

Tema 6. Retirement

How to save for retirement, retirement plans and what they would like to have
accomplished by the time they retire.

Pension reforms and its impact

Tema 7. Remote Working
The pros and cons of this kind of work, what kind of careers would be suitable for
remote work and how remote working could develop their careers.

Tema 8. Public Relations
Why PR is important for a company.
why brand image is important and how companies can generate positive publicity.

Tema 9. Commuting



Experience travelling to work.
How companies can help commuters and what the future might have in store for this
kind of travel.

Tema 10. Meetings
Meetings: structure and key functions
How they could be improved.

Tema 11. Communication

What makes effective communication.

What kind of communication is common in the workplace and problems associated
with communication.

Tema 12. Teamwork
Experiences working in a team.
What makes teams successful and what skills an individual needs to be a team player.

Tema 13 Social Media
Favourite social network
What problems are associated with social media.

Tema 14. Shopping
Shopping and shopaholics.

Tema 15. Happiness
The Good Life: Happiness
What Is Happiness and Why Is It Important?

3micToBuii MoayJn 2. Professional Communication

Tema 16. Government
Different types of government
How government works and the responsibilities of government.

Tema 17. Sustainability

How industries harm the environment

How company could be more sustainable and how environmental regulations affect
businesses.

Tema 18. Renewable Energy
Different kinds of renewable energy
The problems associated with this and how renewables can help the environment.

Tema 19. Fake News



Fake news.
Why people write fake news and what solutions there are for this problem.

Tema 20. Time
Attitudes towards time.
How important time is and how to manage time.

Tema 21. Globalisation
What globalisation means.
How it has had a positive impact and whether there have been any negative side effects.

Tema 22. Justice
What justice means
The concept of social justice.

Tema 23. The Justice System
The justice system of our country, problems associated with justice systems and the
role of lawyers.

Tema 24. Corruption
Different types of corruption
The effects of corruption and how to solve this problem.

Tema 25. Health & Well-being
How to lead a healthy life, the biggest health problems in society and whether or not
we will be healthier in the future.

Tema 26. Healthcare
The standard of healthcare in their countries, different ways to fund the healthcare
system and whether or not healthcare should be considered a human right.

Tema 27. Religion
The major religions of the world, the importance of religion and its role in society.

Tema 28. Human Rights
Why we need human rights, countries that have a poor record on human rights and how
human rights can be protected.

Tema 29. Multiculturalism
How multicultural our country is, the importance of social cohesion and why
multiculturalism is considered to have failed.

Tema 30. Immigration
The reasons people leave their countries, the benefits of immigration and why some
countries appear to be against it.



3. CTpyKTypa HAaBYAJIbHOI AU CHUILTIHI

Hlenna popma HaBuaHHS

3aouna popma HaBUAHHS

Hazsu

3MICTOBHX KinbKicTh TOJIMH, y TOMY ‘I.I/ICJ'Ii KinpkicTh roguH, y TOMY 9HCII
MoayniBiTtem | YOPOT | o | mb6. | ep | Y| n | m | ma6. | imm | cp.

0 . oro
1 2 3 4 5 6 7 8 9 10 11 12 13
Monayas 1
3microBuii moayJs 1. Business Communication
Tema 1.
Business Attire 61 - 2 i 4 6 ) ! ) ) >
Tea =~ 2.0 g | 1 la e | -] 1| -] -]|s
Homeworking
Tema 3.
Consumer 6 - 2 - 4 6 - 1 - - 5
Rights
Tema 4,
Leadership 61 - 2 i 4 6 ) ! ) ) >
Tema 5.
Marketing 61 - 2 i 4 6 ) ! ) ) >
Tema 6.
Retirement 61 - 2 i 4 6 ) ! ) ) >
Tema 7. Remote
Working 6| - 2 - 4 | 6 -1 - - | 5
TeMa_ 8. Public 6 ) 5 ) 4 6 i 1 i i 5
Relations
Teva 9 g | 2 1 146 | -] 1| -] -]|s
Commuting
Tema 10.
Meetings 61 - 2 ] 4 6 ) . ) ) >
Tema _ _11. 6 ) 5 ) 4 6 ) 1 ) ) 5
Communication
Tema 12.
Teamwork 61 - 2 ] 4 6 ) ! ) ) >
Tema 13 Social
Media 6 - 2 - 4 6 - 1 - - 6
TeMa_ 14. 6 ) 5 ) 4 6 i 1 i i 5
Shopping
TeMa_ 15. 6 ) 5 ) 4 6 i i i i 6
Happiness
Pazom 3a
3MICTOBUM 90 - 30 - 60 90 - 14 - - 76
MoayJeM |
3micToBuii moayan 2. Professional Communication

Tema 16. 6 ) 5 ) 4 5 i 1 i i 5
Government
Tema 17.
Sustainability 6 ] 2 ] 4 6 ) ! ) ) >
Tema 18.
Renewable 6 - 2 - 4 6 - 1 - - 5
Energy




Tema 19. Fake ) 4 6 1 5

News

Tema 20. Time _ 4 6 1 5

Tema 21.

Globalisation ) 4 6 1 S

Tema 22. Justice . 4 6 1 5

Tema 23. The

Justice System i 4 6 1 S

Tema _ 24. ) 4 6 1 5

Corruption

Tema 25. Health

& Well-being 1 |4 | ! >

Tema 26.

Healthcare ) 4 6 1 5

Telv{a_ 27. ) 4 5 1 5

Religion

Tema 28. Human 5

Rights i 4 6 .

Tema 29. 5

Multiculturalism ) 4 6 1

TGMZ} _ 30. i 4 6 i 6

Immigration

Pazom 3 | 99 30 60 | 90 14 76

moayJiem 11

Ycporo roaux 180 60 120 | 180 28 152

5(6).Temu ceMiHAPCHKHX (MPAKTHYHNX) 3aHATH
No Kinpxicts
HazBa Temn

3/ FOJINH

1 2 2
1. | Tema 1. Business Attire 2
2. | Tema 2. Homeworking 2
3. | Tema 3. Consumer Rights 2
4. | Tema 4. Leadership 2
5. | Tema 5. Marketing 2
6. | Tema 6. Retirement 2
7. | Tema 7. Remote Working 2
8. | Tema 8. Public Relations 2
9. | Tema 9. Commuting 2
10| Tema 10. Meetings 2
11| Tema 11. Communication 2
12| Tema 12. Teamwork 2
13| Tema 13 Social Media 2
14| Tewma 14. Shopping 2
15| Tema 15. Happiness 2
16| Tema 16. Government 2
17| Tema 17. Sustainability 2
18| Tema 18. Renewable Energy 2




19|

Tema 19.

Fake News

20

Tema 20.

Time

21]

Tema 21

. Globalisation

22

Tema 22.

Justice

23]

Tema 23.

The Justice System

24

Tema 24.

Corruption

25

Tema 25.

Health & Well-being

26

Tema 26.

Healthcare

217

Tema 27.

Religion

28]

Tema 28.

Human Rights

29

Tema 29.

Multiculturalism

30

Tema 30.

Immigration

NN NN IDNIDNIDNINDNNNDN

Pazom

(2]
o

HaB4YaJIbHO-TCMATH4YHHUM IIJIAaHOM,

7. Temu 1a00paTOPHUX 3AHATH

BigmoBigHo 10 po6ouoi mporpamu 3 gucimiuniaa  «Business Englishy
7a00paTOPHI 3aHATTS HE 3aIlJIAaHOBAaHI.

3mict CPC 3 qUCHMIUTIHYU CKIIAJIA€ThCS 3 TAKMX BUIIB POOOTH:

8. Camocriiina podora

- MATOTOBKA J0 ayJUTOPHUX 3aHSATh;

- BUKOHAHHA NPAKTUYHUX 3aBJdHb IIPOTATOM CCMCCTPY,

- CaMOCTIiHE OMpAaIfOBaHHS OKPEMUX TEM HaBYaJIbHOI JUCIUIUIIHUA 3T1IHO 3

- HaITMCaHHS 1HAUBIIyaabHOI POOOTH;
- MATOTOBKA J0 YCIX BUIIB KOHTPOJIIO.

Ne KinpkicTs
Ha3sa Temu
3/ TOINH
1 2 4
1. | Tema 1. Business Attire 4
2. | Tema 2. Homeworking 4
3. | Tema 3. Consumer Rights 4
4. | Tema 4. Leadership 4
5. | Tema 5. Marketing 4
6. | Tema 6. Retirement 4
7. | Tema 7. Remote Working 4
8. | Tema 8. Public Relations 4
9. | Tema 9. Commuting 4
10| Tema 10. Meetings 4
11} Tema 11. Communication 4
12| Tema 12. Teamwork 4
13| Tema 13 Social Media 4




14

Tema 14. Shopping

15|

Tema 15.

Happiness

16|

Tema 16.

Government

17|

Tema 17.

Sustainability

18|

Tema 18.

Renewable Energy

19|

Tema 19.

Fake News

20

Tema 20.

Time

21]

Tema 21.

Globalisation

22

Tema 22.

Justice

23]

Tema 23.

The Justice System

24

Tema 24.

Corruption

25]

Tema 25.

Health & Well-being

26

Tema 26.

Healthcare

217

Tema 27.

Religion

28]

Tema 28.

Human Rights

29

Tema 29.

Multiculturalism

30

Tema 30.

Immigration

R LR RN R R R LIRS

Pazom

120

9. InauBiaya bHi 3aBIaHHSA

[HauBigyanbHI 3aBAaHHS BKJIOYAIOTh BUKOHAHHS CTYJCHTAMH KOHTPOJBHOTO
IHAMBIAyaIbHOTO 3aBaanHs 3 aucuuiniing «Business Englishy.

* 3aBaHHA ISl CaMOCTIHHOT POOOTH

10. MeToau HaBYaAHHS
Keticu, yntanns, ayairoBanss, 0eciia, BOpaBy, IHTEPAaKTUBHI METOAN HaBYAHHS.

11. MeToau KOHTPOJIIO
[ToTouHUI KOHTPOJB NIEpeadayac:

* Tectn,

* KontponbHi

3aIMTaHHS,

* Keiicu,

* 3aBaHHA ISl 1HAUBIAyadbHOT poOOTH,

[TincymKoBUiA KOHTPOJIb TIepeadayae: ek3aMeH.

12. Po3moain 0aiB, IKi OTPUMYKOTh CTY/A€HTH

1-1i cemecmp

CrpyKTypa OLiHIOBaHHS Cyma
3aik
3mictoBmii Mogys Nel
TL | T2 | T3 | T4 | TS5 | T6 | T7 | T8 | T9 | T10 | T11 | T12 | T13 | T14 | T15 50 100
2 2 2 2 2 3 3 3 3 3 |3 3 3 3 3
Cawmocriiina po6ora 10 InauBinyansHe 3aBIaHHs 50 100




2-1i cemecmp

CTtpykTypa OIiHIOBaHHS Cy
Ex3amen Ma
3MicToBUH MOayTH Ne2
T1 | T1 | T18 | T19 | T20 | T21 | T22 | T23 | T24 | T25 | T26 | T27 | T28 | T29 | T30 50 100
6 7
2 2 2 2 2 3 3 3 3 3 3 3 3 3 3
CamocriitHa po6ota 10 [HnuBigyanbHe 3aBIaHHSA 50 100
IIIxajga oninoBanusa: HanionajabHa Ta ECTS
Hanionaabna nis HanionajabHa
YHiIBEpCHTETChKA eK3aMeHy aas 3adiky | mkaaa EKTC
90 - 100 BIJIMIHHO A
80-89 B
70-79 no0pe 3apaxoBaHO C
60-69 D
50-59 3aJ0BUILHO E
HE3aJ0BUIBHO 3
MO>KJIUBICTIO
ITIOBTOPHOTO He
26-49 CKJIa/IaHHSI 3apaxoBaHO FX
HE3aJ0BIIBHO 3
000B’I3KOBUM
MMOBTOPHUM
BUBYEHHSIM
1-25 TUCLUILIIHA F
13. PexomenaoBaHa JirepaTypa
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1. Guffey M. E., Loewy D. Essentials of Business Communication 11th Edition. Cengage
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Education Limited, 2012. 174 p.
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JIorocy, 2003r. — 352 c.

15. Kpactok H.JI. Exonomika Ta ¢iHaHcH B AiIOBIH aHriichbKii MoBi: HaBuanpHMI MOCIOHUK. —
JIegiB: JIBI HBY, 2004. — 253 c.
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http://www.bbc.co.uk/learningenglish
http://www.eslpod.com/website/index new.html
www.learn-english.ru

www.lingg.com

http://www.economist.com/
http://www.forbes.com/
www.financialcenter.com
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