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Onuc HABYAJBLHOI TUCIUILIIHHA

lany3p 3HaHb, HapsIM

XapakTeprucTuKa HaBYaJIbHOT

KinbkicTh KpeauriB — 6

aJIMiHICTpyBaHHS (OCBITHS
nporpama "[ly6niune
yIpaBIiHHA Ta
anMmiHicTpyBaHHs ")

HaiimenyBaHHs . . JTUCLUUTUTIHA
. MiJTOTOBKH, OCBITHBO-
MOKA3HUKIB e e
KBaidiKaliiHuN piBEHb JAeHHA popma | 3a04Ha popma
HABYAHHA HABYAHHA
["any3b 3HaHb
28 [lyOmiune ynpaBiaiHHS Ta
aIMIHICTPYBaHHS
281 Ilyb6miune ynpaBiiiHHS Ta BubipkoBa

MonymniB — 2

Pik miaroroBxu:

3MiCTQBHX MOy JIiB — 2 CneniansHicTb (mpodeciiine 4-ii | 4-ii
IH[[H];lz{yaane HayKOBO- cnpﬂMYBaHH;[); ‘ Cemectp
jociiaHe 3aBaanHg — 1 [TyGniune ynpaBmiHHS Ta
3arajibHa KiIbKiCTh TOAUH | QAMIHICTpYBaHHS 1,2-i ‘ _12-i
- 180 Jlexnii
__ron. ‘ ___TOH.
IIpakTnuni, ceminapcbKi
60 rox. ‘ 20 rog.
TrxKHEBUX TOOUH JlabopaTopHi
AL ICHHOT (hopmu OcBiTHIl piBeHb: TOA. ‘ TOA.
HaBYaHHS: 2 Gaxanasp Camocriiina podora
120ron. | 160 ro.
InauBinyanbHi 3aBIaHHsA:

Tox.
Bun xonTpomto:
3aJI1K, EK3aMEH

CriBBITHOIICHHS KUIBKOCTI TOJUH ayAUTOPHUX 3aHSTH JO CAMOCTIMHOI 1
1HUBITyaTbHOI POOOTH CTAaHOBUTH:
1151 feaHoi dopmu HapuaHHs — 30 % ta 70 %.




2. MeTa Ta 3aBJaHHA HABYAJIHLHOI JUCHUILTIHA

Merta gqucuumIiHM nojsrae y GopMyBaHHI Y CTYJIEHTIB HaBUYOK Ta PO3BUTKY
YMiHb MPO(DECIHOTO 1HIIIOMOBHOTO CIUIKYBaHHS Ha PiBHI HE3aJICKHOTO KOPHUCTYyBaya
(B2+), axuii 3abe3nedye HEOOXIAHY KOMYHIKATHBHY CHPOMOXKHICTh y CHUTYaIlisiX,
OB’ sA3aHUX 13 TPOQECIMHOI ISUTBHICTIO, B YCHINM Ta MUCEMHIN ¢opmax; OBOJIOAIHHI
HOBITHBOIO ()ax0BOIO 1H(GOPMAIIIEIO 3 IHIIOMOBHHX JIKEpE.

3MICT IUCIUILUIIHM OXOIUTIOE OCHOBHI acliekTH y cdepi Oi3Hecy, MOB’s3aHi 3
MONTYKOM POOOTH, TIJIOBUM €THKETOM, HAIIMCAHHIM PE3IOMe, MOTHBAI[IMHUX JIUCTIB,
CIiBOECIZIOI0 3 TMpaleBIANITyBaHHS, KOTPl 32 3MICTOM CTOCYIOTBCS Pi3HOTO POy
JIOBUX Ta MPpOo(deciiHUX CUTYaIlii

3aBaaHHA BUBYECHHSI HABYAJIbHOI JUCUMILIIHM.
JI71st mocsiTHEHHST METH C(POPMYITHOBAHO TaKi 3aB/IaHHS:

-HaOyTTs HAaBUYOK IMPAKTUYHOTO BOJIOJIHHS 1HO3EMHOI0 MOBOIO Yy PI3HUX BHJIaX
MOBJICHHEBOT JIISLIBHOCTI B 00Cs31 TEMAaTHKH, 3yMOBJICHOI NpodeciitHuMu
noTpebdamu;

-0JIep>KaHHs HOBITHBOI (paxoBoi iH(OpMAIlii 3 IHIIIOMOBHUX JKEpE;

-hbopMyBaHHSI HABUYOK YCHOTO MOHOJIOTIYHOTO Ta J1aJIOTIYHOTO MOBJICHHS Y MEXKax
3araJbHOEKOHOMIYHOI Ta ()aXOBOi TEMATHUKHU;

-IiepeKiag 3 1HO3EeMHOI MOBM Ha pIAHY Ta 3 PIAHOI Ha 1HO3EMHY TEKCTIB
3araJbHOEKOHOMIYHOTO Ta ()axOBOr0 XapakTepy;

-HAIMMCAHHS JIUCTIB, JOMOBIEH, MiArOTOBKA MPE3CHTAITIH.

Y pe3ynbpTaTi BHBYCHHS HABYAIBHOI NUCIUIUTIHM CTYJEHT MOBHUHEH OCBOITH
KOMIIETEHTHOCTI:
IK. 3pmatHicTh po3B’A3yBaTH CKJIAJHI CHEIliali30BaHl 3aBJaHHS Ta MPAKTUYHI
npobiemu y cdepi myOJIYHOTO YMpaBliHHS Ta aJAMIHICTPYBaHHS abo y Mporieci
HaBYaHHSA, 110 TIepeadavae 3acTOCyBaHHSA TEOPid Ta HAyKOBHX METOJIB BiAMOBITHOT
rajrysi i XapakTepHu3y€eThCsl KOMIUIEKCHICTIO Ta HEBU3HAYEHICTIO YMOB.
3K2. 3patHicTh peanizyBaTu CBOI mpaBa 1 OOOB’SI3KM SIK WIE€HA CYCILUIbCTBA,
YCBIIOMJIIOBATH I[IHHOCTI TPOMAJITHCHKOTO (BIJIBHOTO JEMOKPATUYHOI'0) CYCIILCTBA
Ta HEOOX1/IHICTh HOTO CTAJIOr0 PO3BUTKY, BEPXOBEHCTBA IIPaBa, IpaB 1 CBOOO/I JIOIUHU
1 TpoMa/isTHUHA B Y KpaiHi.
3K4. 3natHicTh OyTH KPUTUYHUM 1 CAMOKPUTHYHHM.
3K5. 3natHicTh 10 aganTalii Ta Jii B HOBIM CUTYyaIlii.
3K7. 3aaTHICTh MJIaHyBaTH Ta YNPABIISATH YaCOM.
3K8. BMiHHS BUSIBISITH, CTABUTH Ta BUPIIIYBAaTU MPOOJIEMHU.
3K11. 31aTHICTh CMIJIKYBATHCS 1HO3EMHOIO MOBOIO.
3K13. 3natHicTh CHIIKYBAaTUCA 3 TPEACTABHUKAMH 1HITUX MPOQECIHHUX TPYIT PI3ZHOTO
piBHS (3 €KCIEpTaMu 3 1HIIMX Taly3eil 3HaHb/BUAIB AISTBHOCTI).
®K.1. 3gaTHICTH 10 COIMIaIbHOI B3a€MO/IIi, 10 CHIBPOOITHUILITBA W PO3B’A3aHHS
KOH(JTIKTIB.
®K.9. 3gaTHICTh BIIPOBAKYBATH 1HHOBAILIIMHI TEXHOJIOTII B IMMyOJI1YHOMY YIpPaBIiHHI
Ta aJMIHICTPYBaHHI.



IIporpamHui pe3yJbTaTu HAaBYAHHS:
[TP3. YMiTH yCHO 1 MUCHMOBO CIIJIKYBATHCSI IHO3€MHOIO MOBOIO.
[1P14. YMiTu kopuryBatu npoQeciiiHy MisabHICTh Y BUMAAKY 3MIHH BUXITHUX YMOB
Ta ePEKTUBHO MPHUIMATH PIIICHHS Y TIPOIIEC] YIPABIIHCHKOI AiSTBHOCTI

IIporpama HaBYAJIBLHOI AMCHUILIIHA
3micToBuii MmoayJnb 1. Business Communication

Tema 1. Business Attire

The feature of Business Attire

The differences in standards between men’s and women’s business clothes
Clothes appropriate and inappropriate in the office.

Tema 2. Homeworking

Experiences working from home

The benefits of homeworking for businesses
Problems people can have working at home.
COVID-19 pandemic and its influence on business

Tewma 3. Consumer Rights
Issues such as why consumer rights are necessary, what knowledge they have about
their rights as a customer and how these laws affect businesses.

Tema 4. Leadership
The role of a leader.
How companies can be inspirational and their own experiences with leaders at work.

Tema 5. Marketing

Successful marketing tactics

How important it is to communicate the values of a company

How the internet has changed the way businesses market their products.

Tema 6. Retirement

How to save for retirement, retirement plans and what they would like to have
accomplished by the time they retire.

Pension reforms and its impact

Tema 7. Remote Working
The pros and cons of this kind of work, what kind of careers would be suitable for
remote work and how remote working could develop their careers.

Tema 8. Public Relations
Why PR is important for a company.
why brand image is important and how companies can generate positive publicity.

Tema 9. Commuting



Experience travelling to work.
How companies can help commuters and what the future might have in store for this
kind of travel.

Tema 10. Meetings
Meetings: structure and key functions
How they could be improved.

Tema 11. Communication

What makes effective communication.

What kind of communication is common in the workplace and problems associated
with communication.

Tema 12. Teamwork
Experiences working in a team.
What makes teams successful and what skills an individual needs to be a team player.

Tema 13 Social Media
Favourite social network
What problems are associated with social media.

Tema 14. Shopping
Shopping and shopaholics.

Tema 15. Happiness
The Good Life: Happiness
What Is Happiness and Why Is It Important?

3micToBuii Moayab 2. Professional Communication

Tema 16. Government
Different types of government
How government works and the responsibilities of government.

Tema 17. Sustainability

How industries harm the environment

How company could be more sustainable and how environmental regulations affect
businesses.

Tema 18. Renewable Energy
Different kinds of renewable energy
The problems associated with this and how renewables can help the environment.

Tema 19. Fake News



Fake news.
Why people write fake news and what solutions there are for this problem.

Tema 20. Time
Attitudes towards time.
How important time is and how to manage time.

Tema 21. Globalisation
What globalisation means.
How it has had a positive impact and whether there have been any negative side effects.

Tema 22. Justice
What justice means
The concept of social justice.

Tema 23. The Justice System
The justice system of our country, problems associated with justice systems and the
role of lawyers.

Tema 24. Corruption
Different types of corruption
The effects of corruption and how to solve this problem.

Tema 25. Health & Well-being
How to lead a healthy life, the biggest health problems in society and whether or not
we will be healthier in the future.

Tema 26. Healthcare
The standard of healthcare in their countries, different ways to fund the healthcare
system and whether or not healthcare should be considered a human right.

Tema 27. Religion
The major religions of the world, the importance of religion and its role in society.

Tema 28. Human Rights
Why we need human rights, countries that have a poor record on human rights and how
human rights can be protected.

Tema 29. Multiculturalism
How multicultural our country is, the importance of social cohesion and why
multiculturalism is considered to have failed.

Tema 30. Immigration
The reasons people leave their countries, the benefits of immigration and why some
countries appear to be against it.



3. CTpyKTypa HaBYAJIbHOI AU CHUILTiHI

Jlenna hopMa HaBYAHHS

3aouna hopma HaBYAHHS

Hassu _ - - - - -
3MiCTOBI/IX KlJIBKlCTB T'OJUH, y TOMy qUuCI KIHBKICTB IoauH, y TOMy qUuCIIl
MoxymiBiTem | YOPOT | o n | a6 | M c.p. Yeb g n. | mal. | iHA. | c.p.
(6] . oro
1 2 4 5 6 7 8 9 10 11 12 13
Moayas 1
3microBuii MmoxyJb 1. Business Communication
Tema 1.
Business Attire 6 i 2 i 4 6 i 1 i i 5
Tema 2.
Homeworking 61 - 2 i 4 6 i 1 i i S
Tema 3.
Consumer 6 - 2 - 4 6 - 1 - - 5
Rights
Tema 4,
L eadership 61 - 2 i 4 6 i 1 i i S
Tema 5.
Marketing 61 - 2 i 4 6 i 1 i i S
Tema 6.
Retirement 6 ) 2 ) 4 6 ) 1 ) ) 5
Tema 7. Remote
Working 6| - 2 ) 4 6 ) ! ] ] >
Tema 8. Public
Relations 61 - 2 i 4 6 i 1 i i S
Tema 9.
Commuting 61 - 2 i 4 6 i 1 i i >
Tema 10.
Meetings 6| - 2 - 4 6 - 1 - - 5
Tema 11.
Communication 6 ) 2 ) 4 6 ) ) ) ) 6
Tema 12.
Teamwork 61 - 2 - 4 6 - - - - 6
E/Ieé\f;ilalg Social 61 - 5 i 4 5 i i i i 5
Tema 14.
Shopping 61 - 2 i 4 6 i i i i 6
Tema 15.
Happiness 6| - 2 - 4 6 - - - - 6
Pazom 3a
3MICTOBUM 90 - 30 - 60 90 - 10 - - 80
Moayiem 1
3microBuii moayas 2. Professional Communication

Tema 16.
Government 6 ) 2 ) 4 6 ) 1 ) ) 5
Tema 17.
Sustainability 6 o A e AL A I T IR A
Tema 18.
Renewable 6 - 2 - 4 6 - 1 - - 5
Energy




Tema 19. Fake

News 6 - 2 - 4 6 1 5

Tema 20. Time 6 _ 2 _ 4 6 1 5

Tema 21.

Globalisation 6 ) 2 ) 4 6 1 5

Tema 22. Justice 6 ; 2 ; 4 6 1 5

Tema 23. The

Justice System 6 i 2 i 4 6 1 >

Tema 24.

Corruption 6 i 2 i 4 6 1 >

Tema 25. Health

& Well-being 6 i 2 i 4 6 1 5

Tema 26.

Healthcare 6 ) 2 ) 4 6 ) 6

Tema 27. 6

Religion 6 i 2 i 4 6 i

Tema 28. Human 6

Rights 6 ) 2 ) 4 6 )

Tema 29. 6

Multiculturalism 6 ) 2 ) 4 6 )

Tema 30. 6

Immigration 6 ) 2 ) 4 6 )

Pasom 32| g9 30 60 | 90 10 80

Moaynem II

VYcboro ronuH 180 60 120 | 180 20 160

5(6). Temu cemiHapcbKHUX (IPAKTHYHHX) 3aHATH
No Kinexicts
HazBa temu

3/ TOIVH

1 2 2
1. | Tema 1. Business Attire 2
2. | Tema 2. Homeworking 2
3. | Tema 3. Consumer Rights 2
4. | Tema 4. Leadership 2
5. | Tema 5. Marketing 2
6. | Tema 6. Retirement 2
7. | Tema 7. Remote Working 2
8. | Tema 8. Public Relations 2
9. | Tema 9. Commuting 2
10| Tema 10. Meetings 2
11| Tema 11. Communication 2
12| Tema 12. Teamwork 2
13| Tema 13 Social Media 2
14| Tema 14. Shopping 2
15| Tema 15. Happiness 2
16| Tema 16. Government 2
17| Tema 17. Sustainability 2
18| Tema 18. Renewable Energy 2




19

Tema 19.

Fake News

20

Tema 20.

Time

21

Tema 21.

Globalisation

22

Tema 22.

Justice

23

Tema 23.

The Justice System

24

Tema 24.

Corruption

25

Tema 25.

Health & Well-being

26

Tema 26.

Healthcare

27

Tema 27.

Religion

28

Tema 28.

Human Rights

29

Tema 29.

Multiculturalism

30

Tema 30.

Immigration

NN IDNIDNINIDNIDNINDNDNINDN

Pazom

(2]
o

HaB4YaJIbHO-TECMATHUYHHUM IIJIAHOM,

7. Temn 1a00paTOPHUX 3aHATH

BignoBimHo 1m0 poGodoi mporpamm 3 gucuuiuniad - «Business Englishy»
71a00paTOPHI 3aHATTS HE 3aIlJIaHOBaHI.

3mict CPC 3 AUCHUILIIHUA CKIAAAEThCS 3 TAKUX BUJIIB POOOTH:

8. CamocTiiina podoTa

- MMATOTOBKA /10 ayIMTOPHUX 3aHATh;

- BUKOHAaHHA NPAKTUYHUX 3aBAdHb ITPOTATOM CEMECTPY,

- CaMOCTIMHE OMpalfOBaHHS OKPEMHUX TE€M HaBYAJIbHOI JUCLUMIUIIHU 3TIAHO 3

- HaNKMCaHHs 1HAUBIAYaJIbHOT pOOOTH;
- MATOTOBKA J0 YCIX BUIIB KOHTPOJIIO.

Ne Kinexicts
HazBa temu
3/ TOIUH
1 2 4
1. | Tema 1. Business Attire 4
2. | Tema 2. Homeworking 4
3. | Tema 3. Consumer Rights 4
4. | Tema 4. Leadership 4
5.| Tema 5. Marketing 4
6. | Tema 6. Retirement 4
7. | Tema 7. Remote Working 4
8. | Tema 8. Public Relations 4
9. | Tema 9. Commuting 4
10| Tema 10. Meetings 4
11| Tema 11. Communication 4
12| Tema 12. Teamwork 4
13| Tema 13 Social Media 4




14

Tema 14.

Shopping

15

Tema 15.

Happiness

16

Tema 16.

Government

17

Tema 17.

Sustainability

18

Tema 18.

Renewable Energy

19

Tema 19.

Fake News

20

Tema 20.

Time

21

Tema 21.

Globalisation

22

Tema 22.

Justice

23

Tema 23.

The Justice System

24

Tema 24.

Corruption

25

Tema 25.

Health & Well-being

26

Tema 26.

Healthcare

27

Tema 27.

Religion

28

Tema 28.

Human Rights

29

Tema 29.

Multiculturalism

30

Tema 30. Immigration

N LR AR LR E N R R RIS

Pazom

120

* 3aBAaHHs Il CaMOCTIHHOT poOOTH

9. InamBinyanbHi 3aB1aHHS
[HauBiMyanbHI 3aBJaHHS BKJIIOYAIOTh BUKOHAHHS CTYJACHTAMH KOHTPOJIBHOIO
1HJIMBIyaJIbHOTO 3aBAaHHs 3 aucHuIuIiag «Business Englishy.

10. MeToau HaBYAHHSA
Keiicu, untanus, ayairoBanHs, 0ecijia, BpaBy, IHTEPAKTUBHI METOU HAaBUYaHHSI.

11. MeToau KOHTPOJIIO
[ToTouHM KOHTPOJIb MEepedayac:

* Tectn,

» KonTponpHi

3aIUTaHHS,

* Keiicu,

* 3aBAaHHs U1 1HAUBIYyaIbHOT pOOOTH,

[TincymMKoBUI KOHTPOJb Miepedavae: eK3aMeH.

12, Po3noain 6auiB, AKi OTPUMYIOTH CTYACHTH
1- u cemecmp
CrpyKTypa OLiHIOBaHHS Cyma
3amix
3micToBuid Moxyb Nel
TI | T2 | T3 | T4 | TS | T6 | T7 | T8 | T9 | T10 | T11 | T12 | T13 | T14 | T15 50 100
2 2 2 2 2 3 3 3 3 3 13 3 3 3 3
Cawmocriiina po6ora 10 [HnuBiyanbHe 3aBIaHHS 50 100




u cemecmp
CtpyKTypa OIiHIOBaHHS Cy
Exzamen | M@
3MicToBUI MOy Ne2
T1 | T1 | T18 | T19 | T20 | T21 | T22 | T23 | T24 | T25 | T26 | T27 | T28 | T29 | T30 50 100
6 7
2 2 2 2 2 3 3 3 3 3 |3 3 3 3 3
Cawmocriiina po6ora 10 [HnuBiyanbHe 3aBIaHHS 50 100
Illxana ouinroBanHa: HamioHaabHa Ta ECTS
Hauionanbua nas |Hamionaabna
YHiBEPCHUTETCHKA eK3aMeHy s 3agiky | mkana EKTC
90 - 100 BIIMIHHO A
80-89 B
70-79 noope 3apaxoBaHO C
60-69 D
50-59 3aJJ0B1JIBHO E
HE3aJI0BUIHHO 3
MO>KJIUBICTIO
ITIOBTOPHOTO He
26-49 CKJIa/IaHHS 3apaxoBaHO FX
HE3aJ0BIIBHO 3
000B’I3KOBHM
MTOBTOPHUM
BUBYCHHSIM
1-25 TUCLUILIIHA F
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11.

12.

13.

14.

15.

NogahkwhE

JlonmomixkHa
Business English: buznec-kypc anrauiickoro si3eika / [log pea. E.M KoG3aps, H.A.
Jlemneoii. — XapokoB: [1apyc, 2007. — 152c.
Amnrmiiicbka MOBa 11 eKkoHOMICTIB 1 0i3HecMmeHiB: [ligpyunuk / B.K. [llnak, O.0. Mycrada,
T.I. Bounap ta in.; 3a pea. B.K. [llmaka. — K.: Buma mkomna, 2007. — 223c.
Bukons O. JlinoBi yCcHI Ta MUCEMHI MEPErOBOPHU aHIITIHCHKOI MOBOIO. — LIeHTp HaBYaIbHOI
miteparypu, 2006. — 396c¢.
busnec-kypc anrnmiickoro si3bika / [Tox obmeit pea. boramkoro U.C. — Kues: OO0 «UII
JIoroc», 2003r. — 352 c.
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JIeiB: JIBI HBY, 2004. — 253 c.

14. Indopmauniiini pecypcu

http://www.bbc.co.uk/learningenglish
http://www.eslpod.com/website/index_new.html
www.learn-english.ru

www.lingg.com

http://www.economist.com/
http://www.forbes.com/
www.financialcenter.com
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