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2. MeTa Ta 3aBJaHHA HABYAJBLHOI ANCIHMILIIHA

Meta aucuMn/IiHU MOJISATA€E y MATOTOBI CTYACHTIB 0 MOBJICHHEBOI AiSUTBHOCTI
aHTICHKOI0 MOBOIO, IO Tepeadayae (opMyBaHHS 3HaHb MPO  YNPaBIIHHS Ta
aJIMIHICTPYBaHHS B CyYaCHHUX OpraHi3allisix Ta PO3BUTOK MPAKTUYHUX HABUYOK
OOTOBOpEHHSI  yMPaBIIHCHKUX, MAPKETUHTOBUX, COIIAJIBHUX, TICHXOJOTIYHUX,
KaJIpOBHX Ta IHIIHUX aCIEKTIB IIsUTbHOCTI OpraHi3alliid aHrIiiChbKOI0 MOBOIO.

3aBaaHHS BUBYEHHS HABYAJIBLHOI AUCIHUILTiHH.

['oroBHUMM 3aBAaHHSIMHU BUBUCHHS HaBYAIbHOI JUCITUILIIHH €:
BUBYCHHS TOHSATIMHOrO amapara AUCHUILIIHM MEHEIKMEHT Ta aJMIHICTpyBaHHS
aHTJI1HCHKOI0 MOBOJO,
PO3BUTOK y CTYJICHTIB aHTJIOMOBHOI KOMYHIKAQTHBHOI KOMIIETEHIII Y BCiX BHOaX
1HIIOMOBHO1 MOBJICHHEBOI A1SUTbHOCTI (UMTaHH1, TOBOPIHHI, ay/11F0BaHH1, TUCHMI),
O3HAMOMJICHHSI 3 HOBITHIMU JOCATHEHHSIMU YMPABIIHCHKOI HAyKH aHTJIOMOBHHUX
KpaiH;
HaOyTTs HABUYOK CIIJIKYBaHHS PO MUTAHHS MEHEIKMEHTY aHTJIIMChKOI0 MOBOIO;
BJIOCKOHQJICHHS HAOyTHMX Ha TMONEpPEJHLOMY €Talll HaBYaHHS KOMIIETCHIIIN
(po3yMiHHS OCHOB (DYHKI[IOHYBaHHS opraHizailii, GOpMyBaHHsS CUCTEMU MOTHBALIi
NEpPCOHAIy, MUIAaHYBaHHS IJIEH MISUIBHOCTI OpraHi3auli, NpOBEIEHHs PEKJIaMHUX
KOMIIaHii, IpEe3eHTallli Ta 1H).

VY pesynbTaTi BUBUEHHS HABYAIBHO! JAUCITUIUTIHU CTYJIEHT MOBHUHEH OCBOITH
KOMIIETEHTHOCTI:
IK. 3pmatHicTh poO3B’A3yBaTH CKJIQJHI CIEIali30BaHl 3aBJaHHS Ta MPaKTHYHI
npobiemu y cdepi myOaigyHOrO ympaBiiHHS Ta aJAMIHICTpyBaHHS abo y mporect
HaBYaHHS, 110 Nepeadavae 3aCTOCyBaHHS TEOPiMl Ta HAYKOBUX METOIB BIMOBIIHOI
rajxysi 1 XapakTepu3y€eThCsl KOMIUIEKCHICTIO Ta HEBU3HAYEHICTIO YMOB.
3K4. 3paTHiCTh OYyTH KPUTUYHUM 1 CAMOKPUTHYHHM.
3K5. 3natHicTh 10 aganTalii Ta Jii B HOBIM cUTYyaIlli.
3K6. 3natHICTh MpaloBaTi B KOMaH/II.
3K7. 3naTHICT IJIaHYBaTH Ta YIPABISITH YaCOM.
3K8. BMiHHS BUSBISTH, CTABUTH Ta BUPILIYBATH MPOOIEMHU.
3K11. 31aTHICTh CIUIKYBATHCS 1HO3EMHOIO MOBOIO.
3K12. HaBuuku MiKOCOOUCTICHOT B3a€EMOII.
3K13. 3n1atHiCTh CHUIKYBATHCS 3 TIPEICTABHUKAMU THIINX MPOQECiitHUX rPpyIl Pi3HOTO
piBHSA (3 eKCIIEpPTaMH 3 THIIMX TaTy3ei 3HAHb/BHUIIB TISUIBHOCTI).
®K.1. 3gaTHICTH N0 COILIAJBHOI B3a€EMO/IIi, O CHIBPOOITHHUIITBA ¥ PO3B’SI3aHHS
KOH(JITIKTIB.
®K.2. 3natHicTh 3a0e3MeuyBaTH HaJIEKHHUM piBEHb BUPOOJICHHS Ta BUKOPUCTAHHS
YOPABIIHCHKUX MPOAYKTIB, OCIYT UM MPOLIECIB.
®K.4. 3partHICTh BHUKOPHUCTOBYBATH B MPOLECI MIATOTOBKUA 1 BIPOBAJKEHHS
YOpPaBIIHCHKUX pilieHb cydyacHl [KT
®K.6. 3patHicTh  3alicHIOBATH  1HGOpMallIHO-aHAITHYHE  3a0e3MeueHHs
YIPaBIIHCHKUX TMPOIECIB 13 BUKOPUCTAHHSAM CydacHUX 1H(OpPMalIMHUX PEeCypCiB Ta
TEXHOJIOT1H.



®K.7. 3paTHICTH pPO3pOOIATH TAaKTUYHI Ta ONEpPaTHBHI IUJIAHU YHPaBIIHCHKOT
TISUTBHOCTI.

®K.9. 3natHicTh BOpOBaIKyBaTH 1HHOBAIIIHI TEXHOJIOT1] B MMyOJIIYHOMY yIpPaBIIiHHI
Ta aJIMiHICTPYBAaHHI.

®K.11. 3gatHicTh y ckiaal poOOUYOi rpynmu MPOBOIUTH MPUKIAAHI JOCTIKEHHS B
cdepi myOaIYHOTO yNPaBIiHHS Ta aMIHICTPYyBaHHS.

IIporpamHi pe3yJbTaTH HABYAHHS
[TP3. YMiTH yCHO 1 MUCBMOBO CIIJIKYBaTUCS IHO3EMHOIO MOBOIO.
[1P4. 3natu cTpykTypy Ta 0c00JMBOCTI (YHKIIOHYBaHHA cdepu MmyOIidHOro
YIIpaBJIiHHS Ta aJMIHICTPyBaHHS.
[IP8. Po3ymiTH Ta BHKOPHUCTOBYBATH TEXHOJOT1l BHUPOOJICHHS, NPUNUHATTS Ta
peanizarii ynpaBiIiHChKHUX PIIICHb.



IIporpama HaBYAJIBHOI IMCUUILTIHA

3microBuii Mmoxyan 1. Fundamentals of management and organization (OcaoBu
MEHE/DKMEHTY Ta OpTaHi3arlii)

Tema 1. Management: Definition and Overview (MeHeI:KMeHT: BU3HAYEHHSI T
3araJibHHIA OTJIsI)

Introduction

Meaning of Management

Definition of Management

Nature or Characteristics of Management

Scope of Management

Is Management a Science or an Art?

SonhkowdPE

Tema 2. Management: key concepts and principles (MeHex:KMeHT: KIHO4Y0Bi
KOHIENIil Ta MPWHIUIIN)

1. Professionalisation of Management
2. Functions of Management
3. Skills of a Manager

Tema 3. Development of management thought (Po3BuTok ynpap/iiHCbKOI HAYKH)

1. The evolution of management thought.
2. Classical Theory
3. The principles of management by H. Fayol.

Tema 4. Functions of Management (®yHkuii MeHeIKMEHTY)
Management process;

Cyclic nature of the management process;
Planning. Strategic planning;

Operational planning;

Hierarchy of objectives;

Psychological contract

ook wnE

Tema 5. Companies and organizations (komnasii Ta opranizanii)
1. Describe what companies do
2. Talk about company using the present simple
3. Make polite requests
4. Introducing themself

Tema 6. Contacts (KonrakTn)
1. Describe students’ job and the people they work with
2. Talk about work activities using the present continuous
3. Give phone numbers and spell names



4. Case study: a situation where a company encountered a major
problem with its products

Tema 7. Visitors (BigBixyBaui)
1. Talk about company structure
2. Ask questions
3. Welcome visitors
4. Present visual information

Tema 8. New products and services (HoBi ToBapu Ta nocsyru)
1. Describe the stages in the development of a new product
2. Talk about new products and services using the past simple
3. Show interest
4. Give areport

Tema 9. Employment (3aiinsiTicTh)
1. Talk about job benefits and employment procedures
2. Describe personal experiences using the present perfect
3. Delegate work to others
4. Discuss progress on projects
5. Case study: an international NGO has had problems with its recruitment

processes

Tema 10. CV
1. CV and resume
2. How to prepare CV
3. CV templates

Tema 11. Customer service
1. Talk about customer service rules and experiences
2. Make comparisons
3. Respond to complaints
4. Case study: writing a report for the Awards website describing which

company won the award, and why mentioning two other deserving companies

Tema 12. Travel
1. Use vocabulary about hotels and airports
Ask for travel information using countable and uncountable nouns

2.
3. Report to a company reception
4. Make small talk and develop a conversation

Kontpons camoctiitnoi poOotu: TectyBanHs Ha Ttemy ‘“Market structure and
competition”



3micTroBuii Mmoayas 2. Leardership (JlinepcTBo)

Tema 13. Leardership (JlinepcTBo)
1. Role of a leader in management
2. Leader and manager
3. Leader and follower
4. Qualities of a Leader

Tema 14. Moral Leardership
1.Presentation about “What is moral leadership”
2.What Successful Presidents Have in Common
3.Cultural expectations and leadership

Tema 15. Orders

Make and respond to suggestions

Make arrangements

Talk about orders and deliveries

Talk about the future using the present continuous, going to, and will

Case study: a situation where a company is reinventing itself in response to the
challenge of a new technology changing the way customers want to do business

o0 E

Tema 16. Online shopping
1. Oline vs offline shopping
2. Discussion: If you're not paying for the product, you are the product

Tema 17. Selling
1. Talk about sales and advertising
2. Talk about advertising laws using modal verbs
3. Interrupt or avoid interruption
4. Control the discussion in meetings

Tema 18. New ideas
1. Talk about new green initiatives
2. Talk about innovative practices using the passive
3. Ask for clarification
4. Give a formal presentation

Tema 19. Green initiatives of government
1. Causes of Global Warming
2. What are 'greenhouse gases'
3. 'Deforestation,' and global warming
4. 'Carbon footprint'
5. What are five things governments can do to help the environment?

Kontpons camocTiiiHoi pobotn: OnHnaliH Kypc « AHTITINCEKA IS MEA1arpaMOTHOCTI»
(Prometheus)



3microBuii Moayan 3. Performance and new ideas (Bukonannst Ta HoBi ifei)
Tema 20. Entertaining

1. Talk about corporate entertainment

2. Talk about future possibilities using the first conditional

3. Talk about food and drink

4. Make and respond to invitations and offers

Tema 21. Performance
1. Talk about performance
2. Talk about present and past performance using the present perfect
3. Say large numbers and approximate numbers
4. Describe trends

Tema 22. Competition vs Collaboration: mpesenTamis igeii y pamkax
1HJIMBIIyaJIbHOTO 3aBIaHHS HA TEMY

Tema 23. Future trends
1. Talk about global issues
2. Make predictions
3. Respond to ideas

Tema 24. Time
1. Talk about managing time
2. Speculate and discuss consequences using conditional sentences
3. Talk about time
4. Negotiate conditions.
5. Case study on scheduling on meeting deadlines.

Tema 25. Time management
1. Techniques for managing time
2. Tips for Effective Time Management

Tema 26. Training

1. Talk about personal development and training

2. Give advice using modal verbs

3. Show understanding and suggest solutions

4. Say thank you and respond

5. Case study focuses on personal development, an area of increasing interest to
companies as they seek to add value to the employment experience - and retain
staff.

Tema 27. Your career
1. Talk about ambitions and careers
2. Revise tenses
3. Say goodbye



4. Give a personal presentation.
Tema 28. 1Q vs. EQ: Which One Is More Important?

Tema 29. The millennials generation in the work environment
1. lIdentifiable generations
2. Real differences in how people from the different generations approach work
3. Millennials in the Workplace Training
4. This Is How Millennials Will Change Management

Tema 30. Cultural Intelligence
1. Cultural and Social intelligence: The Must-have Skill for a Leader
2. The Link Between CQ & EQ

Tema 31. Business ethics
1. Understanding the term ‘business ethics’?
2. Examples of ethical and unethical behaviour.
3. Ethical issues in our country
4. Business attire

Tema 32. Sustainability
1. Circular Economy
2. Climate Change

KonTtposas camocriiinoi podoru: Unemployment. Types of unemployment


https://www.youtube.com/watch?v=Sz0o9clVQu8

4. CTpyKTYpa HABYAJbHOI AUCHUILIIHU

. JleHna hopMa HaBYAHHS 3aouHa (hopMa HaBUAHHS
AMiCTOBHX KinpKicTh rogMH, y TOMY 9HCII KinpKicTh TOIMH, Y TOMY YHCITI
. CBOT 1H Chb .
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Moayasb 1

3microBuii moayab 1. Fundamentals of management and organization (OcHoBu
MeHEe/KMEHTY Ta OpraHisaiii)

Tema 1.

Management:

Definition and | © ) 4 A R N i 1 ) ) !
Overview

Tema 2.

Management: 8 i 4 i i 4 8 ) 1 i i 7
key  concepts

and principles

Tema 3.

Development of 3 i 4 i i 4 3 i 1 i i 7
management

thought

Tema 4,

Functions of| 8 - 2 - - 6 8 - 1 - - 7
Management

Tema 5.

Companies and 8 - 2 - - 6 8 - 1 - - 7
organizations

Tema 6. - 1 - -
Contacts 8 ) 2 || 8|8 !
Tema 7. - 1 - -
Visitors 6 ) 2 |48 !
Tema 8. New - 1 - -
products  and 6 - 2 - - 4 8 7
services

Tema 9. 6 i 5 i i 4 5 - 1 - - 7
Employment

Tema 10. CV 6 - 2 - - 4 6 - 1 - - 5
Tema 11. - 1 - - 5
Customer 6 - 2 - - 4 6

service

Tema 12. 6 i 5 i i 4 6 - 1 - - 5
Travel

KonTpons

CaMOCTIIHOT

pobotu: “Marlet | 6 - - - - 6 - - - - - -
structure  and

competition”

Pa3zom 3a

3MicTOBHM 90 - 30 - - 60 | 90 - 12 - - 78
MoayJiem 1

3micToBuii Moayas 2. Leardership




Tema 13. - 12
Leardership 10 ) 6 e 2

Tema 14,

Moral 10 - 4 - - 6 14 - 2 12
Leardership

Tema 15.

Orders 10 - 4 - - 6 14 - 2 12

Tema 16. -

Online 10 - 4 - - 6 14 2 12
shopping

Tewa A7 g0 | o) a4 | -] 6] 14| -] 2 12
Selling

_ Tema 18. New 10 i 4 ) i 6 10 i 1 9
ideas

Tema 19. -

Green initiatives 10 - 4 - - 6 10 1 9
of government
KoHntpoub
CaMOCTIHHOT
pobotu: Onnaitn
ype 20 - o| -] -l20]| -| -] - -
«AHTIIMCBKA
TS memia-
TPaMOTHOCTI»
(Prometheus)
Pazom 3a
3MicTOBHM 90 30 60 90 - 12 78
MOayJieM 2

3microBuii moayas 3. Performance and new ideas

Tema 20. 1 5
Entertaining 6 i 2 | 4] 6 i

Tema 21. 6 i 4 ) i 5 6 i 1 5
Performance

Tema 22. - 1 5
Competition vs 6 - 2 - - 4 6
Collaboration

Tema 23. Future 5 i 5 i i 4 5 i 1 5
trends

Tema 24. Time 6 - 2 - - 4 6 - 1 5
Tema 25. Time 6 i 2 ) i 4 6 i 1 5
management

Telx_/[a_ 26. 6 i 2 ) i 4 6 - 1 5
Training

Tema 27. Your 6 i 4 ) i 5 8 i 1 7
career

Tema 28. 1Q vs. 1 7
EQ: Which One 5 i 2 i i 4 8 i
Is More
Important?

Tema 29. The 1 7
millennials 6 - 2 - - 4 8 -
generation in the




work
environment
Tema 30. 1 7
Cultural 6 - 2 - - 4 8 -
Intelligence
Tema 31. 1 7
Business ethics 8 ) 2 | | ¢ 8
Tema 32.
Sustainability 6 | - 2 -] 4 8 ' | 8
KonTpons
CaMOCTIHHOT
poboTu:
Unemployment. 10 ) i i ) ) ) )
Types of
unemployment
Paszom 3a
3MiCTOBHM 90 30 60 90 12 78
MojayJieM 3
Vesororomm | 270 90 i | 210 36 234
5(6).Temu cemiHapchbKHX (MPAKTHYHUX) 3aHATH
Ne KinpkicTh
Hazpa temu
3/ TOIUH
1 2 3
1. | Tema 1. Management: Definition and Overview
2. | Tema 2. Management: key concepts and principles
3. | Tema 3. Development of management thought
4. | Tema 4. Functions of Management
5. | Tema 5. Companies and organizations
6. | Tema 6. Contacts
7. | Tema 7. Visitors
8. | Tema 8. New products and services

9. | Tema 9. Employment

10| Tema 10. CV

11] Tema 11. Customer service

12| Tema 12. Travel

13| Tema 13. Leardership

14| Tema 14. Moral Leardership

15| Tema 15. Orders

16| Tema 16. Online shopping

17| Tema 17. Selling

18] Tema 18. New ideas

19| Tema 19. Green initiatives of government

20| Tema 20. Entertaining

21| Tema 21. Performance

22| Tema 22. Competition vs Collaboration

23| Tema 23. Future trends

24| Tema 24. Time

25| Tema 25. Time management

26| Tema 26. Training

NINNNINIARINIDA DR BRIBRPBRIPROINNDINDINDINNININDIN|A A P>




27|

Tema 27. Your career

28]

Tema 28. 1Q vs. EQ: Which One Is More Important?

29

Tema 29. The millennials generation in the work environment

30,

Tema 30. Cultural Intelligence

31,

Tema 31. Business ethics

32,

Tema 32. Sustainability
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7. Temn 1200paATOPHUX 3aAHATH
BigmoBimHo 10 poGouoi mporpamMu 3 TUCIUTLIIHU

Administration» mabopatopHi 3aHITTs HE 3aIUIAHOBaH.

8. Camocriiina pob6ora

«Management and

3mict CPC 3 qUCHMIUTIHY CKIIAIA€ThCS 3 TAKKMX BUIIB POOOTH:

- BUKOHAHHA IIPAKTHYHUX 3aBAdHb IIPOTATOM CCMCCTPY,

HiI[FOTOBKa A0 AYIUTOPHUX 3aHATD,

- CaMOCTIHHE OIIpadOBaHHA OKPCMHX TCM HaBYaJIbHOI1 ,ZII/ICI_II/IHJ]iHI/I 3FiI[HO 3
HaB4YaJIbHO-TCMAaTH4YHUM IIJIaHOM,

HaIMCaHHA 1H/IMB11yajabHOI pOoOOTH;
M1JITOTOBKA JI0 YCiX BUIB KOHTPOJIIO.

No Haspa Temu Kinpkicth
3/ TOIUH
1. Tema 1. Management: Definition and Overview 4
2. Tema 2. Management: key concepts and principles 4
3. Tema 3. Development of management thought 4
4. Tema 4. Functions of Management 6
5. Tema 5. Companies and organizations 6
6. Tema 6. Contacts 6
7. Tema 7. Visitors 4
8. Tema 8. New products and services 4
9. Tema 9. Employment 4
10. Tema 10. CV 4
11. Tema 11. Customer service 4
12. Tema 12. Travel 4
13. Kontpons camocriitHoi poboTu: “Marlet structure and 6
competition”
14. Tema 13. Leardership 4
15. Tema 14. Moral Leardership 6
16. Tema 15. Orders 6
17. Tema 16. Online shopping 6
18. Tema 17. Selling 6
19. Tema 18. New ideas 6
20. Tema 19. Green initiatives of government 6
21. Kontpons camocTiitHoi poboTtr: OHaiiH Kypc « AHIITIHChKa 20
Jutst MeaiarpaMmoTHocT» (Prometheus)

22. Tema 20. Entertaining 4
23. Tema 21. Performance 2
24. Tema 22. Competition vs Collaboration 4




25. Tema 23. Future trends 4
26. Tema 24. Time 4
217. Tema 25. Time management 4
28. Tema 26. Training 4
29. Tema 27. Your career 2
30. Tema 28. 1Q vs. EQ: Which One Is More Important? 4
31. Tema 29. The millennials generation in the work environment 4
32. Tema 30. Cultural Intelligence 4
33. Tema 31. Business ethics 6
34. Tema 32. Sustainability 4
35. Kontpois camocrtiitnoi podotu: Unemployment. Types of 10
unemployment
Bcroro 180

9. InauBiAyaIbHi 3aBJaHHSA
[HMBITyallbHI 3aBJaHHS BKJIIOYAIOTh BUKOHAHHS CTYJIECHTAMH KOHTPOJBHOTO
IHIMBITyaIbHOTO 3aBJaHHs 3 aucnuiniing «Management and Administrationy.

10. MeToan HaAaBYAHHA
Keiicu, untanns, ayniroBanHs, 0ecijia, BIpaBu, IHTEPaKTUBHI METOAN HABYaHHS.

11. MeToau KOHTPOJIIO
[ToTouHu KOHTPOJB TIEpeadayac:
* Tectn,
* KontposnbHi
3aluTaHHs,
* Keiicu,
* 3aBJIaHHA UIsl 1HAMBIAYaJdbHOI poOOTH,
* 3aBAaHHs Il CAaMOCTIMHOI poOOTH
[TincymMKoBU KOHTPOJIb NIepeadayae: eK3aMeH.

12. Po3noain 6aJiB, AKi OTPUMYIOTH CTYACHTH
1-1i cemecmp

CTpyKTypa OIlIHIOBaHHS Cyma

3mictoBuil Mmoayib Nel 3aiik

T1|T2 | T3|[T4|T5][ T6 | T7 | T8 | T9 [TI10]| TI1 |TI2
4 |4 144|133 ]33 3 3 3 |3

Camocriitna poboTa 5 InuBinyanbHe 3aBaHHS S 50 100




2-1i cemecmp

CTpyKTypa OIiHIOBaHHS Cyma
Ex3a
3MicToBHIA MOIyTH Ne2 3micToBuii Moaynb Ne 3 mer
Tm|Tr |15 T T |, T | T|T|T|T2 T |T|T |T |T|T|TT|TQT 50 100
3 4 16 | 17 {18 |19 | 20 | 21 23 |24 125126 |12 |2 |23 |33
718 [9]0 [1]2
2 2 2 212|222 2 2 2 |2 |2 (2 |22 |22 |22
Cawmocriiina pobora 5 [HnuBiyanbHe 3aBIaHHS S 50 100
Illkana oninroBaHHsi: HaioHaabHa Ta ECTS
Hanionaabpua nasg Hamionaanua
YHiIBEpCHTETChKA eK3aMeHy aas 3adiky | mkaaa EKTC
90 - 100 BIJIMIHHO A
80-89 B
70-79 no6pe 3apaxoBaHO C
60-69 D
50-59 3aJ0BLUILHO E
HE3aJJ0BUIBHO 3
MO>KJIUBICTIO
ITIOBTOPHOTO He
26-49 CKJIaIaHHSI 3apaxoBaHO FX
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